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The Trademark Client Worksheet
It’s really easy to make something simple overly complicated.  We probably use a lot of terminology or techniques that you’re not 100% familiar with and sometimes we might forget to ask you the right questions to get you the results that you want.
Luckily Trademark Productions specializes in building great websites, orchestrating phenomenal SEO strategies, and building custom software applications to bring your ideas to life.  What do you get to do?  You get to do what’s important; concentrate on starting or growing your business.
We’ve put together this great client worksheet to help get us started on conceptualizing your project.  Think of it as a business plan for your website, something to get you thinking.  The more thought you put into it and the more information you give us, the better we’ll be able to respond.  Try to answer each question as clearly as you can and feel free to skip any questions that don’t pertain to your project.

Have a team working with you?  Chances are that each person on your team is going to have a different vision of what your project should be so we suggest that you work on this worksheet together.  That way none of the important concepts, details or opinions gets left out.

Once you’re happy with your worksheet and you think that it clearly describes what you’re want, please email it to dwight@tmprod.com and the Trademark Team will review your worksheet and come up with the right solution for you.

If you have any questions while completing this worksheet or would like to stop by and get our help completing the worksheet, please feel free to call us at 248.582.9210 to schedule an appointment with us.

The Basics
What is the name of your company, your website and your current or intended web address?
Describe your company and the concept, message, product or service your site will provide to its visitors.

Who are the main contacts for this project?  Who has final approval?
Please list names, email addresses and phone numbers for each.
When do you expect the project to start and when does it need to be completed by? Are there specific reasons for these dates?
examples: tradeshow, product launch, end of year budget
Your budget dictates how much time we can devote to your website. What is the budget for this project? 
Your Project’s Objectives


What are your reasons for wanting a new website?

List the business objectives of your website in their order of importance:
examples: Improve sales, increase traffic, generate more leads, increase advertising revenue, enhance user experience
How will you know if your website project is a success?
examples: 20% increase in site traffic, 30% increase in sales, a ROI in less than a year, etc.
Success on the web takes more than simply launching a website.  How do you intend on following up and improving on your investment once your website is launched?

Your Current Website (if you have one)

What aspects of your current site do you think work well and why do you think they are successful?
What aspects of your current site are unsuccessful and why do you think that is?

If you update your current site using a content management system or other piece of software, please describe the system and its main features.  Are you happy with the current system or software?

Your Website’s Audience


Describe the different types of visitors that your website will attract in as much detail as possible.
example: health conscious mothers between 25-40, extremely intelligent engineers & scientist types, etc.
How do you think your audience currently perceives your company and/or website?
Why will people use your website?

example: they need to find rare materials for research, they need to find loans they qualify for, etc.
Why will people choose your site over others?
example: biggest choice of loans, more products to choose from, lower prices than our competition, etc.
What do you imagine people would want to do on your site?
example: buy household products, find healthy food recipes, network with new professionals, etc.
Website Content and Design


Describe how you would like users to perceive the new site.
example:  modern, professional, friendly, trendy, technical, etc.
Please list the websites of competitors and organizations in your related field.  What do you like about their sites?  What don’t you like?
List websites you like the visual design of and explain why.
Sites like webcreme.com or cssdrive.com can be good places to find inspiration.

Outline any ideas you may have for your site. How would these features support your business goals and the goals of your users?
example:  provide recommendations to help users find related items and promote up-selling.
If you need a content management system or other piece of software, please describe the features you would like.
examples: updatable events, user moderation, employee login, inventory tracking, etc. 
Additional Comments:


We’ve tried to keep this worksheet as general as possible but every project that we complete is unique.  If you think that we’ve left anything important out of this worksheet, here’s your chance to let us know.  Thank you for taking the time to complete this worksheet and we look forward to working with you!
The information contained in this worksheet is sensitive and confidential.
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